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Grace Bible College is completing a comprehensive rebranding project, 
including a change of the institution’s name. “We exist to graduate Godly 
individuals prepared to serve Christ in Church and Society,” said Grace 
President Dr. Ken Kemper. The transition to Grace Christian University 
will honor their legacy and strengthen their future as an institution, 
positioning them to continue this great work under a new name.
 
The years-long process to reach a new name and brand included town-
hall sessions, charrette style workshopping with stakeholders, and 
prayerful discussions by the Board of Directors and Administration. The 
new logo and image of the University will be integrated over the summer 
of 2018.
 
The new name and logo have been shared with students, faculty and 
donors. This project was led by Advance 360’s Team, comprising Anne 
Drummond, Senior Creative Director, Andrew Madson-Olson, Creative 
Strategist, and Nick Livingston, Account Manager. 

Grace Bible College Rebranding and Renaming Project

Original logo

New logo and name
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”

“March 1, 2018
Regarding Services of Advance 360

To Whom It May Concern,

Grace Bible College is nearing completion of a comprehensive rebranding project, including 
a change of the institution’s name. Even the decision to investigate the potential of a name 
change was significant for Grace. We knew we only had one chance to get it right and sought 
professional guidance. As we began the selection process for a firm able to guide us through 
the rebranding process, we saw a clear difference between Advance 360 and other firms. More 
than one firm was eager to share with us their abilities and accomplishments. While Advance 
360 does have significant abilities and accomplishments, the Advance 360 team was clearly 
focused on learning as much as they could about Grace Bible College. The attitude Advance 360 
demonstrated at the beginning, as well as through the entire process, was one of being honored 
that Grace would trust them with such important work as our institutional identity. From 
beginning to end, Advance 360 demonstrated that our trust was well placed.

Advance 360 brought to Grace’s rebranding exactly what we had hoped. They accepted our 
initial data collection efforts and added to that body of data. They understand the dynamics 
brought by multiple layers of institutional stakeholders and helped us gain buy-in. The entire 
process had clear deliverables as well as a clear path to reach the end goal. The Advance 
360 team carried themselves professionally and with positive demeanor whether meeting 
with focus-groups, our internal committee, or the Board of Directors. Many decisions must 
be made throughout a rebranding project. Advance 360 clearly identified both intended and 
unintended consequences at each point of decision giving us the information we needed to 
make good decisions with confidence. Additionally, we were impressed with the design team’s 
ability to capture our values, thoughts, preferences and suggestions and incorporate all of 
that into a clean and clear design. Now, as Grace moves from identity creation to branding 
implementation, Advance 360 has included other members of their broader team to assist with 
this stage of change. I am extremely pleased with the choice we made to asking Advance 360 to 
work guide Grace Bible College through our name change and rebranding.

Brian Sherstad

Executive Vice President


