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ENGAGEMENT STRATEGY
A Continuous Journey Through All 5 Stages of Travel
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Gets Us There and 
Travels with Us

CONTENT INFLUENCES ALL STAGES 
OF A TRAVELER’S JOURNEY: 

CONTENT

 85% OF CONSUMERS 
seek out TRUSTED EXPERT CONTENT 
(credible, 3rd-party articles, and 
reviews) when considering a purchase.

 83% OF CONSUMERS 
reference SOCIAL NETWORKS, VIDEO, 
OR PHOTOS for travel inspiration.

Content Marketing offers a taste of 
a destination as they dream, acts 
as a tour guide as they plan and 
book, and empowers consumers 
to curate their own content as they 
experience and relive moments.



What is content marketing?
Content Marketing has become one of the most important 
ways for a business to market themselves online. 

Not only does targeted, relevant, frequently-
updated content on your site nurture your 
prospects and give them a deeper 
way to get to know you and 
your products, if done well 
over time, it gives good 
“Google Juice” so that 
you are ranked higher 
in searches!

Improving your organic 
search rankings with 
Content Marketing takes 
months of consistent 
publishing on your website. 
It is for that reason that we 
work with clients on annual 
engagements, rather than 
producing “one-off” pieces.
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Content 

Marketing

In digital marketing, the best way to sell your product or service is by not “selling” at all. 
Instead of always asking your customers to buy, you can become a resource for them, 
by sharing valuable information or just something fun. For example, a car dealership 
could produce a used-car buying guide, or a dentist office might distribute kids quizzes 
on how to prevent cavities. 

This information is called “content,” and whether delivered through a blog post, social 
media update or video, it’s the heart of any successful digital marketing strategy. 
Consider that 50% of consumers report that a company’s content has a positive impact 
on their purchase decisions.

WHEN CONSUMERS BELIEVE THE STORY A BRAND IS 
TELLING, THEY BELIEVE IN THAT BRAND AND ARE MORE APT 
TO PURCHASE THAT PRODUCT.
Nearly 90% of all brands use some form of content marketing, according to the Content 
Marketing Institute. Whether a mom-and-pop shop or large corporation, businesses 
recognize that this vital marketing resource helps them connect with their customers, 
generate more sales leads and grow their business.

SMART CONTENT
The content you create and share is 
crucial to your digital marketing strategy.

 People spend more than 
50% OF THEIR TIME 
ONLINE WITH CONTENT
 People spend 
80% OF THEIR TIME 
ON SOCIAL CHANNELS 
where content can be shared



We are marketing strategists who deliver critical business insights and 
stellar campaigns that drive results. At Advance 360, our results are real.

Connect with us to find out what we can do for your business.  www.advance360.com


